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BBA B
BUNTS COLLEGE OF HIGHER EDUCATION (Night College) &
SUBJECT LIST FOR BMS AS GIVEN BY MUMBAI UNIVERSITY UNDER NEP 41
SEM | _
supsect | CREDIT ‘ NOOF
SR NO CATEGORY ALLOTTE SUBJECT NAME CREDIT DURATION OF LEARNING LECTURES
D | PER WEEK
1 " Principles of Management | 4 30 HOURS
2 MAJOR (M1) w2 Bhartiva Theory of Management Styles 2 | 15 HOURS | 2
MINOR (M2) N/A N/A | |
3 : Introduction to Business Statistics | | 2 | 15 HOURS | 2
OLBN 242 Envi tM t & Sustainabl
4 ELECTIVE 2 nvironment Managemen ustainable 2 15 HOURS 2
Development 1
5 VSC 2 IT in Business Management | 2 | 15 HOURS | 2 |
6 SEC 2 Business Start up Skills e 15 HOURS \ 2 \
7 AEC 2 Business Communication Skill 1 | 2 | 15 HOURS 1 2 \
8 VEC 2 Indian Constitution | 2 | 15 HOURS | Z \
9 IKS 2 Indian Knowledge System Series (Generic) —1 | 2 | 15 HOURS \ 2 \
For the holistic development of students
through NSS, NCC, Yoga Education, Health
. s and Wellness, Fitness, Sports, Rotaract
r kel Y Y 1
10 CC 2 Introduction to Cultural Activities 2 Cultural activities such as Fine/ Applied/ 2
Performing/ Visual arts, etc.
TOTAL 60 HOURS TO BE DONE
TOTAL CREDIT 22 | |
TERMINOLOGY 1
M1 MAJOR VSC VOCATIONAL SKILL COURSE ] VEC VALUE EDUCATION COURSE I|
M2 MINOR SEC SKILL ENHANCEMENT COURSE l 1KS INDIAN KNOWLEDGE SYSTEM l|
OE OPEN ELECTIVE AEC ABILITY ENHANCEMENT COURSE l CC CO-CURRICULAR COURSE '4
O
E.
=
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e T BBA ‘
TS COLLEGE OF HIGHER EDUCATION (Ni
e = ~ £ (Night College) \
SUBJECT LIST FOR BMS AS GIVEN BY MUMBAI UNIVERSITY UNDER NEP |
SUBJECT CREDIT SEM 1 |
SRNO| cATEGORY | ALLOTTED SUBJECT NAME CREDIT D'I"[‘;"I":’I:(?‘ \ L [“;S’T:i’l‘;k j
: MAJOR (M1) 442 Principles of Management 11 4 30 HOURS \ 4 \
: 2 ) Global Management Theories & Styles 2 15 HOURS \ 2 J
MINOR (M2) 2 Introduction to Business 2 15 HOURS \ 2 \
3 OPEN - Environmental Issues & Management 2 15 HOURS \ 2 \
2+2
4 S VE Introduction to Business Statistics [l 2 15 HOURS \ 2 J
5 ' 2 MS Office 2 15 HOURS \ 2 \
6 SEC 2 Foreign Exchange Market & Derivatives 2 15 HOURS \ 2 J
7 AEC 2 Hindi 2 ISHOURS | 2 |
= g 8 VEC 2 Foundation of Behavioural Skills 2 15 HOURS \ 2 J
S @ N/A
= o 9 IKS NIA Tor e Tiolislic dey elopmer!
o E' of students through NSS,
C="._ =2 ) NCC, Yoga Education, Health
B ‘_5_%', ; Foundation & Exploration for and Wellness, Fitness, Sports, 5
i ract, Cultural activities
% > = 10 CC 2 performing fine art 2 Rﬂ:':lch:‘ et ripitee
g ‘g (@) Performing/ Visual arts, ctc.
8 a =4 TOTAL 60 HOURS TO BE
55 = TOTAL CREDIT 22 l el
(1]
=g B NOLOGY l
g g TERMI TRE
4 ? ION
] VOCATIONAL SKILL COURSE | VEC EDUCAT
Ml MAJOR VSC COURSE
INDIAN
M2 MINOR SEC COURSE
SYSTEM
OPEN ABILITY ENHANCEMENT cC CO-CUSS{I{%ELAR
OF |pipenive| AEC COURSE C

(} Scanned with OKEN Scanner



“Tequny aey ‘sebeu

b @ & ul

Inf (aBayjog) jyBiN)

—_ 3
- \
VERTICALNO | skno | SUBIRCT CRED) ‘1
| CATEGORY |14 DI ‘
T e |""OTTED SUBJECT NAg: _ p—
— R CREDIT "“t-\tltwm BOARD OF ”:':.:]:“,k
1 NTRoTT— EARNING STUDIES : s
1 MAJOR o) TRODUCTION TG MARKETING PER WEEK
4 MANAGEMENT \ ! \ 60 HOURS \ BCOMIMS) \ ! 4\
— |
2 5 T“‘——'—--———_____ MARKETING RESEARCH \ a \ 60 HOURS \ BCOMIMS) \ i \
= MINOR (M2
—_-_-_-__-__-——
-‘__-__""—-—-—-_._______2___ 4 BASICS OF SERV]CE SECTOR \ 4 \ 60 HOURS HCI’]MLFL‘;,\\[;L\\.
. MARKET) !
] 3 OPEN SCIENCE-
ELECTIVE 2 CYBER & DIGITAL SAFETY 2 30 HOURS COMPUTER 2
SCIENCE
4
4 VSC 2 CONSUMER BEHAVIOR \ 2 \ 30 HOURS \ BCOMMS) \ 2 \
5 . MARATHI ( LEKHAN \ \ \ . \ R \
) AEC 2 \ N AUSHALVAS) 2 30 HOURS AEC 2
6 6 2 \ FIELD PROJECT \ 2 \ 30 HOURS \ FP \ 2 \
INDIAN THEATRE: CLASSICAL
7 7 2 ROOTS AND CONTEMPORARY 2 30 HOURS cc 2
EXPRESSIONS
TOTAL CREDIT \ 22 \ \ \ \
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e - - .I . 01 LGE OF - :
VERTICAL NG | « - —2GIVEN BY Wit v R
ERTICALNO [ sRNo | SUBJECT CRED T SEMIV_ LT [NDER NEP -
CATFC : ~DIT
I .(1()“\
— ALLOTTE P —T%o0F |
‘-__"'"“"'---—--_________jil_)_ SUBJECT NAME CREDIT DURATION OF ROARD OF | o ’: ;t”nn
1 I —— LEARNING STUDIES l PER WEEK
MAJ \ Marketing: ) 1
OR (M) 4+4 _____aﬂ‘_'"“_“g-_Rﬂﬂll Marketing 4 60 HOURS l BCOMMS) | '
pr——— | |
e
2 > m\-—-—-—-._.______ Marketing : CRM 4 60 HOUIRS \ BCOM(MS ) \ |
— 4 M2 w .
== iR 4 Principle of Management 4 60 HOURS \B(_ OM(FINANCIAL | l
3 MARKET) |
3 |OPENE SCIENCE-
LECTIVE B Data Analytics 2 30 HOURS COMPUTER 2
SCIENCE
4
4 SEC 2 Marketing: Ad Making 2 30 HOURS \ BCOM(MS) \ 2 J
5 5 Business Communication Skills 11 \ i \ \
AEC 5 2
2 BMS) 2 30 HOURS AEC 2
6 6 CEP 2 CEP 2 30 HOURS \ CEP \ 2
TINTEORAITCD [TICATRLE
PRODUCTION: STAGE CRAFT
7 > HO CcC 2
7 COSTUME, MUSIC & 2 30 HOURS \ \
TOTAL CREDIT 22 \ \ J
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